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Frank Meijer - Head of Fuel Cell Electric Vehicle | Hyundai Motor Europe

Insights from the first Manufacturer in commercial deployment
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ix35 Fuel Cell

Hyundai’s journey to leadership
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« Companies with an interest in hydrogen
(e.g. production or supply)
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Eco-Friendly Vehicles
Sales Figures 1st half year 2014 Europe

Total Eco Friendly Car Sales 2014 H1
(including Hybrid, PHEV and BEV)

130,977
Units

Source: JATO Analytics




Eco-Friendly Vehicles
Sales Figures 1st half year 2014 Europe
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